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This year marks the organization of the Cooperative 
Trading Company of Waukegan, Consumers 

Cooperative Credit Union’s sponsor, 1910. 

The Credit Union moved into its first office at  
709 McAlister Avenue, Waukegan, 1946.

The Grand Opening of the new credit union 
building at 2750 Washington Street in Waukegan 

took place on July 20, 1975.

The new Gurnee branch opened its doors to 
Members in September 2001.

CCU opens full-service Contact Center in 2005  
to better serve Members.

Gurnee Branch remodeling completed, expanding 
to 4,100 sq. ft. in December 2006.

Newly remodeled office at  
1210 S. Lake Street in Mundelein in 2008.

Opened 6th office in Volo, Illinois.

Consumers Cooperative Credit Union was  
chartered May 1, 1930.

The Grand Opening of the new Credit Union  
office at 2420 West Washington took place on 
September 18, 1962.

The new Mundelein branch opened for business  
on August 31, 1987.

The Ribbon Cutting Ceremony for the new  
Round Lake Beach branch took place on  
April 8, 1998.

Added a 5th branch in North Waukegan  
in May 2002.

CCU introduces new logo and brand image  
in January 2006.

Newly remodeled office at  
2750 Washington Street in Waukegan in 2007.

Broke ground for 6th office in Volo, Illinois in 2008.

Exceeded $100 million in First Mortgage loan 
originations for the year.
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2009 In RevIew

New

Introduced Mobile Banking platform

Grand Opening Celebration  

at Volo Branch

New Image Campaign:  

We’re a Credit Union, not a bank! 

AwArds

Former President William M. (Bill) Reidel inducted in  

Illinois Credit Union League “Hall of Fame”

Fannie Mae’s Prime Alliance  

Lender of the Year Award for mortgage services 

Honorable Mention for State of Illinois  

in the Louise Herring competition  

for demonstrating the Credit Union Philosophy In Action 

Honorable Mention for State of Illinois in the  

Dora Maxwell competition for Social Responsibility
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RepoRt to the MeMbeRs subMitted by:

John R. Janezic  sean M. RathJen 
chaiRMan of the boaRd  pResident 

Consumers 
Credit Union 

(CCU) has served our 
Members with outstanding 

products and quality service for 
nearly 80 years. Chartered in May 1930, we have survived and 

thrived through a dozen economic downturns, several wars and a 
myriad of fads. Now here we are . . . 80 years strong and still growing. 

How has Consumers Credit Union continued to succeed and maintain 
our independence while many other financial institutions have failed? The 

answer is quite simple, actually:  we always operate with the best interest of 
our Members in mind. Our “Members first” philosophy has resulted in a sound, 
conservative approach that has allowed us to safely navigate the turbulent 
economic conditions of the past two years.

What does that mean for you? Let’s take a closer look at some very specific areas.

When the current economic problems first surfaced in the securities and 
insurance industries in early 2008, the response at the national level was to 
create a series of “bailouts” for the companies involved. This approach was 
extended to banks and other financial institutions in late 2008 and again  
in 2009.

Sadly, government handouts are a lot like treating an illness with pain medication 
rather than looking for the cause. Predictably, these bailouts did not “cure” the 
root causes of the problems:  greed and lack of accountability.

RepoRt to the MeMbeRs
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That’s why the credit union industry did not take one penny of financial assistance from 
the federal government.  No Troubled Asset Relief Program (“TARP”) funds for CCU or 
any other credit union.  No special legislation.  And no bailouts.

Instead, CCU joined hands with other credit unions throughout the country to strengthen 
the system.  We worked together, in the same cooperative spirit that’s powered the credit 
union movement since it began more than 150 years ago.

There is a cost of working together, of course, and Consumers Credit Union has 
contributed a great deal of time and money to the cause.  Our financial commitment 
came in two forms:  as an assessment from the National Credit Union Administration 
(NCUA) to supplement reserves in the share insurance fund; and, by writing-off capital 
shares in “corporate” credit unions1. 

What’s most important is that our financial contributions were consistent with 
the cooperative spirit of credit unions and were not a result of CCU’s own financial 
performance.  In fact, CCU actually made a modest profit based on income from 
operations in 2009.  Even in these most challenging economic times, our safe, sound, 
“Member first” approach yielded positive results – a fact we hope provides peace of mind 
for our Member-owners.

To provide the proper perspective about the impact of our financial support for NCUA 
and the corporate system, we’ve included additional information in the charts below that 
show our “Reserves” and “Net Income In Dollars.”  The additional information states 
our income and reserves two ways:  both prior to and with the financial adjustments.  
This approach has also been used in the presentation of our comprehensive financial 
results for 2009 (please see pages 12 and 13 of this report). 

80 Years of service...and still GrowinG!
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continued on next page
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There is good news for Members:  your credit union has already implemented several steps to 
improve earnings and increase reserves. We’ve re-examined every line-item of every expense 
to assure Members receive maximum benefit from each dollar we spend.  We’ve accelerated 
investments in technology and infrastructure to improve our operating efficiency. And, 
we’ve updated our 5-Year Strategic Plan to build for the future. We are confident these 
moves will pay dividends for years to come.

More good news:  we promise to continue to provide the same exceptional service you’ve 
come to expect.  We’re extremely proud of the high service ratings we’ve earned in the past 
and will do everything we can to maintain them in 2010 and beyond.  

CCU Members rate the credit union well above national averages in several important 
categories.  Here are just a few examples of what you had to say in our 2009 Member 
Survey,2 conducted May through July last year . . .

97% of Members indicated overall satisfaction with the credit union – an increase of •	
2% since the previous survey in 2007

66% of Members consider CCU to be their primary financial institution (PFI)•	

We earned a 34% Member Loyalty score, measuring the number of Members who •	
consider CCU their PFI and will definitely recommend CCU to a family member or 
friend and will definitely contact us for their next financial product or service

11% increase in your image of the credit union’s savings products and our facilities•	  

One reason we’re so proud of these ratings is the stark contrast between how you view the 
credit union compared to the image bank customers have of their financial institutions.  
In fact, recent surveys show most bank customers will tell their friends and family to  
go somewhere else for their financial needs3. . . and that’s precisely why national 
commentators on media giants like CNN and CNBC encourage their viewers to leave their 
banks and join a credit union!

RepoRt to the MeMbeRs

The following chart demonstrates how the credit union delivered strong financial 
performance in the midst of these significant changes!
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This is why CCU is proud to participate in the cooperative credit union movement. 
We remember our humble beginnings, when we came together to strengthen the credit 
union family. Today, we’re working harder than ever to position ourselves to provide 
another 80 years of exceptional products and quality service.

Conclusion

CCU is extremely optimistic about our future. We are committed to meeting the financial 
needs of every Member at every stage of their life. Our new 5-Year Strategic Plan has charted 
a course that will help us achieve even greater success in 2010 and beyond. 

Here’s even more good news for Members: we’ll continue to make decisions about our 
future guided by our “Member-first” approach in everything we do. We appreciate your 
Membership and promise to never treat you like banks treat their customers.

“We’re a credit union, not a bank.  And proud of it.”

You have our personal pledge that we’ll keep that promise in 2010 and beyond.

1  Corporate credit unions provide services to the credit union movement, such as check clearing, investment options and loans.
2  Consumers Credit Union 2009 Member Survey, CUNA, October 2009
3  Credit Union National Organization

deposit histoRy
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The following chart shows our deposit growth through 2009.
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The Supervisory Committee met monthly to monitor and review credit union operations.  

Our external auditors, Wipfli Ullrich Bertelson LLP (WIPFLi), conducted the Annual verification of 
share and loan accounts as of September 30, 2009, and the Annual Audit of our Financial Statements 
for the year ended September 30, 2009. It is WIPFLi’s opinion that the financial statements present 
fairly, in all material respects, the financial position of Consumers Cooperative Credit Union at 
September 30, 2009, and the results of its operations and its cash flows for the year then ended are 
in conformity with Generally Accepted Accounting Principles in the United States.  The results of 
this Audit were reviewed at the December, 2009 Board of Directors meeting, with each Director 
receiving a copy of these reports.

WIPFLi also audited our 401(k) Plan and Trust and Defined Benefit Plans as of December 31, 2008.  
In the opinion for these audits, WIPFLi stated that the form and content of the information included 
in the 2008 financial statements and schedules, other than that derived from the information 
certified by the trustee (CUNA Mutual), have been audited in accordance with Generally Accepted 
Accounting Principals in the United States and, in their opinion, are in compliance with the 
Department of Labor’s Rules and Regulations for Reporting and Disclosure under the Employee 
Retirement Income Security Act of 1974.

An annual Bank Secrecy Act (BSA) audit was also conducted by WIPFLi in November, 2009.   
The final report is being reviewed by management. 

National Credit Union Administration (NCUA) and Illinois Department of Financial and Professional 
Regulation – Division of Financial Institutions Credit Union Section (DFI) completed an audit to 
determine the financial condition of the Credit Union, and our compliance with applicable Rules 
and Regulations as of March 31, 2009.   There were no significant findings.  The results of this Audit 
were reviewed at the June, 2009 Board of Directors meeting, with each Director receiving a copy 
of these reports.

WIPFLi also conducted a Network Security Assessment in 2009, in addition to quarterly Perimeter 
Vulnerability Assessments.  All results were satisfactory.  An Information Technology audit was 
completed by NCUA in 2009 as well.  The final report was reviewed by management and all 
recommendations were implemented.     

During 2009, our Internal Auditor performed required annual audits, including cash audits,  
Automated Clearing House (ACH) procedures, Shared Branching procedures, and Internal Control 
Policies. She assisted with compliance requirements due to state and federal regulation changes 
and provided compliance support as needed.

Ann Campanella, Chairperson
Jerry Larson
James A. Mahnich, Sr.
Spiridoula (Litza) Mavrothalasitis  
Joseph Rajcevich
Kenneth Robinson

report of the supervisory committee

CCU 
employees, 
friends 
and family 
presenting a 
donation of 
$4,491.00 to 
the March of  
Dimes Foundation.
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Directors for 2009:    
John R. Janezic, Chairman

Lou Paparigian, Vice-Chairman

Denise Charts, Secretary

Alice Clements, Treasurer

Ann Campanella

Joseph Leccesi

James A. Mahnich, Sr.

Roman Miller

Joseph M. Rajcevich

Ennedy D. Rivera

Kenneth Robinson

Dr. John R. Schwab

committee members:    
Timothy Hattendorf

Jerry P. Larson

Horacio Lopez

Spiridoula (Litza) Mavrothalasitis

Larry May

boarD canDiDates  
as approveD by the 
nominating committee:    
Ann Campanella (Incumbent)

Lisa M. Johnson

Armando Lopez

Troy Louis

Joseph M. Rajcevich (Incumbent)

Frank Soyka

Dennis Waldron

nominating committee:   
Lou Paparigian, Chairman

Denise Charts

Joseph Leccesi

Board of directors

Cutting the ribbon at the Grand Opening of the new Volo office: Lee Rohrer,  
Fox Lake Area Chamber; Sean Rathjen, CCU President; Debra Ogorzaly,  
Wauconda Chamber; Burnell Russell, President, Village of Volo; Melissa Rostkowski, 
CCU Volo Branch Manager; John R. Janezic, Chairman of the Board, CCU; and 
Kenneth Robinson, CCU Director.
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consumers credit union management

Sean Rathjen, President

Kevin Mayers, Senior Vice-President

John Pawlowski, VP Finance & Investments

Teresa O’Brien, VP Operations

Hal Coxon, VP Sales & Marketing

Daniel J.T. Mathews, VP Lending

Mike Mikkelson, VP Information Technology

Michael Cubelic, Director of Underwriting

Karen Jarrett, Human Resources Manager

Sharon Jordan, Accounting Manager

Gilbert Chavez, Director, Mortgage Lending

Jodi Gray, VISA Manager

Derrick Jensen, Project Manager

Roseanne Welsand, Adjustments Manager

Christopher Visocnik, I.T. Manager

Ryan Bereczky, I.S. Manager

Paula Tobey, Internal Auditor

Martha Arias, Waukegan Branch Manager

Bonny Johnson, Mundelein Branch Manager

Brian Romac, Round Lake Beach Branch Manager

Amy Lopez, Gurnee Branch Manager

Sue Jensen, North Waukegan Branch Manager

Melissa Rostkowski, Volo Branch Manager

Katherine McCabe, Contact Center Manager

Jim Eisert, Waukegan Counter Service Manager

Tiffany Getsla, Mundelein Counter Service Manager

Mary Jane Gariepy, Round Lake Beach Counter Service Manager

Jennifer Wenckowski, Gurnee Counter Service Manager

Carmen Alba, North Waukegan Counter Service Manager

Cherry Ann Palacio, Volo Counter Service Manager

Judy Dziedzic, Contact Center Assistant Manager

CCU employees, 
friends and 
family attending 
the Round Lake 
Area Memorial 
Day Parade.

CCU employees, 
friends and 
family presenting 
a donation of 
$4,577.31 to the 
American Cancer 
Society’s Relay 
for Life.
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2009 memBer survey results

Consumers Credit Union conducted a Member Survey in 2009. Our goal was to use your feedback so 
we can continue to meet all your financial services needs. Highlights from the survey are included on 
the following two pages.
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General office apperance
Convenience of hours

Debit card program
Range of services offered

Web site
Loan rates

Mobile banking
Lobby service

Convenience of brance locations
Online banking service
Online bill pay service

Drive-up window service
Telephone service

Convenience of ATMs
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Average scores are based on a 5-point scale, where 5.0 represents “much 
better than elsewhere” and 1.0 represents “much worse than elsewhere.”

institutional image
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Safety/security
of your savings

Competitive rates

Ability to meet all
your savings needs

3.9
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Average scores are based on a 5-point scale, where 5.0 represents “strongly agree” 
and 1.0 represents “strongly disagree.”

saving image
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17%lending needs
Based on Members who currently 
own a small business.


